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The work aims to tell you the submission format for the Proceedings of World Conference on Business and Management (WCBM). All full paper submissions must be submitted on-line via the conference management system by May 31, 2018. Hard copies will not be accepted. Detailed information can be found on the official conference web site. Due to the diverse expert fields of business and tourism, authors are required to provide the proper keywords for your paper. World Conference on Business and Management (WCBM) encourages the corresponding author to be the submitting author, and therefore he/she can takes responsibility for the paper during submission. As noted, all manuscripts are expected to meet academic ethics. In general, World Conference on Business and Management (WCBM) uses the APA (American Psychological Association) editorial style. However, there might be some modifications in style, so please read carefully when it comes to style guide. If you have any questions, please do not hesitate to contact us at wcbm@pngba.org. 

Abstract
The title and the abstract are key elements that inform the reader of the contents of the manuscript and, as a rule, are the parts of the manuscript that gain the widest exposure. Title is a “texts in miniature’. The manuscript should contain an abstract. Beginning with the centered heading “ABSTRACT”, an abstract is used to introduce and summarize the research. The abstract should be self-contained and citation-free and should not exceed 500 words (Minimum 150 words). Abstract must describe the presentation’s purpose, methods, and conclusions. World Conference on Business and Management (WCBM) accepts full paper, that is, its length limit is 20 pages, including figures, tables, and references.
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* Authors
· 12 point Times New Roman, bold font for author(s) and regular font for affiliation(s), mailing address(es), and e-mail address(es), and corresponding author, as illustrated above. 

* Style guide for Title
· Bold, 16 point Times New Roman
· First word and proper nouns cap only
· Centered across the top of the first page
· Preferably, no more than 12 words in title
· Single-spaced if the title is longer than 1 line

* Style guide for Abstract
· 10 point Times New Roman [standard for all paragraphs, except special instruction]
· Single-spaced [standard for all paragraphs, except special instruction]
· Less than 500 words
· No indention
· 4 to 6 keywords

I. Introduction
In introducing the research concern, the writer should provide a clear rationale for why the problem deserves new research, placing the study in the context of current knowledge and prior theoretical and empirical work on the topic. [10 point Times New Roman, single-spaced, ]

II. Main Body

* Style guide for Main body
· 10 point, Times New Roman font
· Single-spaced lines, no extra space between paragraphs or sections
· Justified text
· First line of each paragraph is indented 1/3-inch (or 0.84cm, except for Abstract)
· Arabic page numbers (i.e. 1,2,3) begin on title page, top-right
· 2 spaces after the periods that end sentences (but not after periods used for other purposes)
· The rest, WCBM uses APA editorial style

Literature Reviews
Literature reviews, including research syntheses and meta-analyses, are critical evaluations of material that has already been published. In meta-analyses, authors use quantitative procedures to statistically combine the results of studies. 

Headings
Headings should be in bold type, in 10 point Times New Roman. As we mentioned above, WCBM uses APA style heading. First-level headings should be centered. Second-level headings should be flush left with initial caps. For headings at level 3-5, refer the table below. 



	Level
	Format

	1
	Centered, Boldface, Uppercase and Lowercase Heading 
Then your paragraph begins below, indented like a regular paragraph.

	2
	Flush Left, Boldface, Uppercase and Lowercase Heading
Then your paragraph begins below, indented like a regular paragraph.

	3
	Indented, boldface, lowercase paragraph heading ending with a period. Your paragraph begins right here, in line with heading.

	4
	Indented, boldface, italicized, lowercase paragraph heading ending with a period. Your paragraph begins right here, in line with heading*.

	5
	Indented, boldface, italicized, lowercase paragraph heading ending with a period. Your paragraph begins right here, in line with heading.

	*: For headings at Levels 3-5, the first letter of the first word in the heading is uppercase, and the remaining words are lowercase (except for proper nouns and the first word to follow a colon)



Main text, Figures and Tables
All body paragraphs should follow the following style guide throughout Figures and tables that should be placed in suitable spaces. All figures should be cited in the paper in a consecutive order. Figures should be supplied in either vector art formats (Illustrator, EPS, WMF, FreeHand, CorelDraw, PowerPoint, Excel, etc.) or bitmap formats (Photoshop, TIFF, GIF, JPEG, etc.). Bitmap images should be of 300 dpi resolution at least unless the resolution is intentionally set to a lower level for scientific reasons. If a bitmap image has labels, the image and labels should be embedded in separate layers.
Tables should be cited consecutively in the text. Every table must have a descriptive title and if numerical measurements are given, the units should be included in the column heading. Vertical rules should not be used. These should clarify or supplement the manuscript text, not duplicate the text. They should be sized as this page as illustrated as follows. Do not use suffix letters to number tables and figures; that is, label them as Table 5, Table 6, and Table 7 or Figure 5, Figure 6, and Figure 7 instead of 5, 5a, and 5b. 

* Style guide for Tables and Figures
· Use heading level at 2
· The rest, WCBM uses APA editorial style








Table 1
Description of The Samples
	
	Numbers of respondents (NR)
	Percentage of NR to number of TR*
	Number of online banking (NOB)
	Percentage of NOB to number of TA**
	Percentage of NOB to NR

	Sex
	Male
	434
	50.35%
	131
	48.34%
	30.18%

	
	Female
	428
	49.65%
	140
	51.16%
	32.71%

	Total adopters Age
	20 ≦age＜25
	168
	19.49%
	32
	11.81%
	19.05%

	
	25 ≦age＜30
	237
	27.49%
	97
	35.79%
	40.93%

	
	30 ≦age＜35
	119
	13.81%
	58
	21.40%
	48.74%

	
	35 ≦age＜40
	96
	11.14%
	34
	12.55%
	35.42%

	
	40 ≦age＜45
	94
	10.90%
	26
	9.59%
	27.66%

	
	45 ≦age＜50
	70
	8.12%
	14
	5.17%
	20.00%

	
	50 ≦age＜55
	40
	4.64%
	6
	2.21%
	15.00%

	
	55 ≦ age
	38
	4.41%
	4
	1.48%
	10.53%

	Education
	High School or below
	85
	9.86%
	14
	5.17%
	16.41%

	
	Junior college
	266
	30.86%
	90
	33.21%
	33.83%

	
	University
	457
	53.02%
	145
	53.51%
	31.73%

	
	Master or above
	54
	6.26%
	22
	8.12%
	40.74%

	Salary
	 20000 ≦
	84
	10.21%
	12
	4.43%
	13.64%

	
	20001-30000
	44
	5.10%
	4
	1.48%
	9.09%

	
	30001-40000
	240
	27.84%
	85
	31.37%
	35.42%

	
	40001-50000
	237
	27.49%
	87
	32.10%
	36.71%

	
	50001-60000
	127
	14.73%
	43
	15.87%
	33.86%

	
	60001-70000
	49
	5.68%
	14
	5.17%
	28.57%

	
	≧ 70001
	77
	8.93%
	26
	9.59%
	33.77%


* TR denotes total respondents. 
** TA denotes total adopters.

PU
PEOU
Attitude to use
Actual use behavior
SN

Figure 1. A Business-Level Technology Acceptance Model

Formula and Equation
In this sample, the following equations are presented as illustration.
[image: ]											(1)
[image: http://www.hindawi.com/journals/mpe/2011/654284/floats/654284/reconverter/transparent.gif]where t = 0, . . . , T, and b is a number greater than 1.
It should be noted that all easily confused characters and symbols, upper and lower case letters, as well as block and italicized lettering should be noticed to the proceedings editor.

Hypothesis
After you have introduced the problem and have developed the background material, explain your approach to solving the problem. This usually involves stating your hypotheses or specific question and describing how these were derived from theory or are logically connected to previous data and argumentation.
	Hypothesis 1: TMS will be positively related to team performance.
	Hypothesis 1a:
	Hypothesis 1b:

* Style guide for hypothesis
· 10 point, bold, Times New Roman, indented 1/3-inch (or 0.84cm) for headings
· 10 point, regular, Times New Roman for sentences

Acknowledgments and Legal Responsibility 
All acknowledgments (if any) should be included at the very end of the paper before the references and may include supporting grants, presentations, and so forth. While the advice and information in the conference are believed to be true and accurate on the date of its going to press, neither the authors, the editors, nor the publisher can accept any legal responsibility for any errors or omissions that may be made. The conference makes no warranty, express or implied, with respect to the material contained herein.

III. Method
In both quantitative and qualitative research, the use of appropriate methods of participant sampling, study design, measures, and statistical analysis critically influences the study’s methodological soundness. The soundness of the study hinges on clean methodology, that is, use of appropriate, valid, and unflawed methods of sampling and use of instruments, procedures, and analysis. In a clean study, the researcher ensures that

· Sample variables are free of confounding influences (e.g., education is controlled for),
· Recruitment and sampling techniques are appropriate,
· Measures are reliable and valid for assessing the variables of interest, and 
· The statistical procedures are appropriate and sufficiently sophisticated to examine the data and are carried out appropriately. 

* Style guide for Method
· Use a zero before the decimal point with numbers that are less than 1 when the statistic can exceed 1 (e.g. 0.23cm, Cohen's d = 0.70, 0.48 s)
· Do not use a zero before a decimal fraction when the statistic cannot be greater than 1
(e.g. r(24) = -.43, p = .028)

IV. Conclusions
Results
The Results section should include a summary of the collected data and analyses, which follows from the analytic plan. All results should be described, including unexpected findings. Authors should include both descriptive statistics and tests of significance. The Publication Manual provides information on tests of significance, including null hypothesis testing, effect sizes, confidence intervals, inferential statistics, and supplementary analyses. 

Discussion
In the Discussion section, the writer evaluates and interprets the findings. This section should begin with a statement of support or nonsupport for the original hypotheses in light of the findings. If the hypotheses were not supported, the author considers post hoc explanations. In interpreting the results, authors consider sources of bias and other threats to internal validity, imprecision of measures, overall number of tests or overlap among tests, effect sizes, and other weaknesses of the study (APA, 2010, p. 35). 

Limitation
Limitations and a discussion of the importance of the findings should conclude the discussion. Providing a link to future research, the author may offer recommendations for further study. More specific recommendations are more useful.

V. References
Authors are responsible for ensuring that the information in each reference is complete and accurate. All references should be cited within the text; otherwise, these references will be automatically removed. 
World Conference on Business and Management (WCBM) uses the APA (American Psychological Association) referencing style. The references should be listed at the end of the manuscript in the order they are cited in the main text. For journals the following information should appear: names (including initials of the first names) of all authors, full title of the paper, and journal name, volume, issue number, pages and year of publication. For books the following should be listed: author(s), full title, edition, publisher, place of publication and year. Examples are as follows: 

Powers, J. M., & Cookson, P. W. Jr.(1999). The politics of school choice research. Educational Policy, 13(1), 104-122. doi:10.1177/0895904899131009 
Shotton, M. A.(1989). Computer addition? A study of computer dependency. London, England: Taylor & Francis.
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